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What is wine tourism?

3 major 
perspectives

Sources: Hall (2000); Getz (2000)

Visitation to vineyards, wineries, wine 
festivals and wine shows

Primary motivations: 
grape wine tasting; 
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Key elements 
of wine tourism

Source: Sharples(2002) - Pictures: Olga Zaurova; Malcolm Carlaw

Pull
Factors

https://www.iconfinder.com/icons/358547/business_travel_luggage_man_stick_figure_taveler_tourist_turism_vacation_icon
https://www.iconfinder.com/icons/358547/business_travel_luggage_man_stick_figure_taveler_tourist_turism_vacation_icon
https://www.flickr.com/photos/lightsamples/
https://www.flickr.com/photos/lightsamples/


Books on Wine Tourism



Main lines of research 
in the field of wine tourism

Supply Demand

Other 
themes

Supply 
and 

Demand

Sources: Alebaki (2012); DƽƳŜȊ& Molina (2011)



Hall & Baird  (2013):

VOnly recently has innovation 
attracted wine or tourism 
ŀŎŀŘŜƳƛŎǎΩ ƛƴǘŜǊŜǎǘ

VSpecific research of wine 
tourism related to innovation is 
limited 


